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Objectives

 To assess the issues and challenges facing business owners in
Sarasota County today

— Benchmarks for economic environment now vs. two years ago

— 2010 biannual survey, last one conducted in 2007 N=105/2008 N=
150

— First survey conducted in 2005 N=150

e To understand the importance of and satisfaction with key
economic issues

e To understand awareness of the Economic Development
Corporation of Sarasota County (EDC) and use of services
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Methodology

 Telephone survey using tax database from the Sarasota
County Tax Collector

— Strafified by industry and geography
e Study was fielded 1/18 — 1/29
e N =307
e Worst case 95% confidence interval margin of error of 5.63%

e Note: Because results are rounded to the nearest whole number - for ease of
interpretation - percentages in charts may not equal 100%. Cross tab margin
of error is higher due to lower base sizes and varies.
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Respondent Profile
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Respondent Profile

e CEO, CFO or manager of business
— Business located in Sarasota County
— Variety of industries
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Job Title

m Owner

w CEO
CFO
Manager

1%

Which of the following titles best represents your position in the
company?¢ (Total Respondents = 307)
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Industry

Other NG /07
Construction I 15%
Retail  INEEGG_GN 12%
Professional Services I 1%
Manufacturing 1 7%
Hospitality I 7%
Healthcare M 6%

Financial Services B 2%

0% 10% 20% 30% 40% 50%

What industry do you classify your business as (Total Respondents = 307)
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Industry — Other (40%)

Other - non specific ,
Real Estate I 4%
Auto Repair/Motor Vehicle I 4%
General Repair Service M 3%
Landscaping/Lawn Care 1 2%
Cleaning/Janitorial 1l 2%
Spa/Salon M 2%
Prinfing/Engraving/Photo 1M 2%
Interior Decorating M 1%
Art Gallery B 1%
Screen Repair B 1%

17%

0% 5% 10% 15% 20%

What industry do you classify your business as (Other = 123)
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Industry

Other IIENANC% 21% 6%
Construction 25% 7% 5%
Retail 20%  16% &%

m 2010

Professional Services IiEAM6% 7%  21% w0008
Manufacturing 4% 11% 23% 2007
T T [ | #2005

Hospitality % 7% 3%
Healthcare 5% | 4% 4%

Financial Services 3% 3% 9%

What industry do you classify your business as (Total 2010 Respondents =
307, 2008 N=150; 2007 N=105; 2005 N=150)
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Headqguartered in Sarasota County

mYes
No

Is your business headquartered in Sarasota County?2 (Total Respondents
= 307)
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Headqguartered in Sarasota County

m 2010

| = 2008
2007

96%

Is your business headquartered in Sarasota County?
(Total 2010 Respondents = 307; 2008 N=150; 2007 N=105)
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Years operating in Sarasota County
2%

15% Less Than One

Year
1 to 5 Years

18% 6 to 10 Years

65% More Than 10
Years

How many years has your business been in operation in Sarasota
County? (Total Respondents = 307)
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Years operating in Sarasota County

O

w
|
J

I
More Than 10 Years -. 39% 69%
6 to 10 Years -- 26% 8% m2010
‘ ‘ ‘ ‘ = 2008
.- 29%  22% 2005
T
How many years has your business been in operation in Sarasota
N=150)
| . KEMPTON

2007
Less Than One Year l- % 1%
County?2 (Total 2010 Respondents = 307, 2008 N=150; 2007 N=105; 2005
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Number of FTEs working in Sarasota
County

1%_ 1%

2%
P2 g

®m]ltod
m6to 10
w11 to 25
w2610 80
51 to 100
101 to 500
None

\\//

Including yourself, how many FULL TIME employees do you have working
in Sarasota County?2 (Total Respondents = 307)
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Number of FTEs working in Sarasota

County
None SN

Marketing Research Association

26 to 50

11 to 25

T
6to 10 HNEZANNI 8%

101to 500 %N 2%

51to100 FEZE 1% 0%

1to5 NN 78%
i | | |

82%
|

N=105)

(15

Including yourself, how many FULL TIME employees do you have working
in Sarasota Countye (Total 2010 Respondents = 307, 2008 N=150, 2007
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Number of FTEs vs. Last Year

More I 4%

0% 20% 40% 60% 80%

Is the number of FULL TIME employees more , the same or less than you
had af this fime last year (Total Respondents = 307)
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Number of FTEs vs. Last Year

10%
More
B
s 66%
ame
R
| | | m 2010
24%
Less
0% 20% 40% 60% 80%

Is the number of FULL TIME employees more , the same or less than you
had at this fime last year (Total 2010 Respondents = 307, 2008 N=150)
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Number of PTEs working in Sarasota
County

m]tfos
m61to 10

11 1to 25
None
3%

/

1%

Y
" o
v/

Excluding yourself, how many PART TIME employees do you have
working in Sarasota Countye (Total Respondents = 307)
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Number of PTEs working in Sarasota

| Colun’rY
None SN e I

|
58%

51f01000% 0% 0%

261050 0% 1% 1%

111025 NN %

1%

6to10 [NNSANNN 1% 3%

o5 [INSOANNI 81z 3
J | ! !

6%
!

w2010
= 2008
2007

Including yourself, how many PART TIME employees do you have

working in Sarasota County¢ (Total Respondents = 307)
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Number of PTEs vs. Last Year

More I 6%

Less - 18%
0% 20% 40% 60% 80% 100%

Is the number of PART TIME employees more, the same or less than you
had af this fime last year (Total Respondents = 307)
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Number of PTEs vs. Last Year

9%
More
B
; 74%
ame
I - 2008
' ' ' m 2010
17%

Less - 15

0% 20%  40% 60%  80%  100%

Is the number of PART TIME employees more, the same or less than you
had at this fime last year (Total 2010 Respondents = 307, 2008, N= 150)
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Cities v. Unincorporated

Completes

Englewood 2]
Nokomis 9
North Port 28
North Port Unincorporated )
Venice 27
Venice Unincorporated 26
Sarasota 58
Sarasota Unincorporated 133
Total: 307
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Location of Business

3%

17%
1% ® Englewood
= Nokomis
North Port
Sarasota
Venice
62%

Coded from City column in database (Total Respondents = 307)
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Summary of Findings
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Top Business Challenges

2010 Findings

e Sarasota businesses are clearly struggling in today’s economic climate as 21%
refer to the economy as their top challenge right now; locally that number
shrinks only 2% to 19%

* Tied with the economy, 21% of businesses claim finding new business is also
their top challenge; lack of business and getting work follows at 13%

*  When asked specifically about their top challenge as it pertains locally to
Sarasota County, answers did not change greatly from the general top
challenges, however “increased expenses” at 4% appeared as well as
“housing slump” at 3%

e Don'tknows (21% vs. 6%) increased greatly for responses to local challenge vs.
overall challenges, indicating a lack of understanding on behalf of business
owners/managers in knowing how to separate the two

2010 vs. Past Findings

 Although the question was asked slightly different in 2010 (top challenge vs.
single most important issue); it appears even in 2008 that a lack of work was
the top issue at 24%, followed by increased business costs at 16% and
downturn in real estate market at 14%
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Effect of Local Regulations on Business
Development
2010 Findings

* |n an effort to identify specific steps to be taken to proactively increase
satisfaction with business climate, new questions were added to this year’s
survey to address whether or not local regulations are hindering business
development and if so, identifying which

o« 20% of businesses feel that local regulations are hindering business
development

— This increases among construction (26%) and manufacturing (27%)
industries; as well as in Venice (25%)

» Specific policies mentioned included taxes (26%), permit process (19%), sign
pr%cess, building regulations and government not supporting expansion, all at
11%
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Effect of Economic Conditions

2010 Findings

86% of businesses say economic conditions have had a somewhat negaftive
or very negative effect

Only 5% say they have not been affected and only 8% say economic
conditions have been somewhat or very positive

Most business industries have been affected similarly, but increased somewhat
or very negative effects have been experienced in healthcare (94%
.so(;neryho’r/very negative) and financial (100% somewhat/very negative)
industries

North Port appears to be less affected than Venice or Sarasota at 76%
somewhat/very negative

Steps taken in response to economic conditions include reducing staff at
29%, lowering prices at 22% and increasing advertising at 16%. Only 20% of
businesses have not made any changes in response to economic conditions

2010 vs. Past Findings

Marketing

The same levels of positive effect were shown in this year’s survey vs. 2008 at
9% somewhat/very positive vs. 8% in 2008. Only 5% said they were not
affected this year vs. 16% in 2008.

Somewhat/very negative levels increased to 86% this year vs.75% in 2008

Steps taken like reducing staff were higher this year at 29% vs. 14% in 2008 and
lowering prices at 22% this year vs. 3% In 2008. Increased advertising as a step
remained the same at 16% this year vs. 17% in 2008.

Fewer businesses were immune to taking steps in response to conditions with

%iny 20% saying they did not mok62<7:honges vs.35%IN2008 K EMPTON
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Considered Moving Business

2010 Findings

* Inresponse to economic conditions 19% of businesses have considered
moving out of Sarasota County

 Of those moving outside of the state, most have considered moving to the
Carolinas or Tennessee at 8% each; 10% to another state (unspecified) and
14% have considered moving outside of the US

5% specified another county and 3% mentioned Charlotte County specifically

2010 vs. Past Findings

 About the same humber of businesses this year have considered moving
(19%) vs. 21% in 2008
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Saftisfaction with Business Climate

2010 Findings

e 44% of businesses are not very/not at all satisfied with the current overall
business climate in Sarasota County

e 40% are somewhat satisfied and only 9% are extremely/very satisfied

 The lack of satisfaction increases in construction (57% not very/not at all
satisfied) and financial industries (80% not very/not at all satisfied)

 The lack of satisfaction is higher in Venice at 51% not very/not at all satisfied

*  More appear to be satisfied in the healthcare, hospitality and retail industries
at 12%, 18% and 19% extremely/very satisfied vs. overall at 9%.

* More also appear to be satisfied in North Port at 18% extremely/very satisfied

o  69% of businesses say it is worse than two years ago, quoting reasons like the
economy (39%), lack of business (25%) and real estate/property values at 10%.

e Only 7% say it is better than two years ago, quoting more business at 24%.
2010 vs. Past Findings
e Dissatisfaction with the overall business climate in Sarasota County seems to

be on an increasing trend, from 46% somewhat/not at all satisfied in 2005 to
61% in 2007, 76% in 2008 and 84% in 2010

 The increasing trend of an overall business climate “worse than two years
ago” appears to be slowing at 69% this year vs. 72% saying it was worse than
two years ago in 2008.
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Climate Issue Importance

2010 Findings

e Business rated business climate issues: cost of healthcare (70% extremely/very
important), cost of living (65%), energy costs (60%), quality of K12 education
(569%), quality of roads (59%) and affordability of housing (568%) highest

*  When grouped together by similar characteristics, as in the 2005 survey (see
page 71), affordability/cost of living led the group with the highest mean at
3.6, workforce at 3.4, education also at 3.4 and direct costs at 3.3

2010 vs. Past Findings

e Affordability/cost of living, the most important business climate issue in
2010, only fell by 0.1 from 3.7 to 3.6 compared to 2008 (it was also the most
important issue in 2008). Workforce and education follow at 3.4 each in
2010—workforce fell from 3.6 in 2008 but education rose from 3.2. Direct costs
fell to 3.3 from 3.5 in 2008 and taxes fell from 3.5 to 3.0.
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Climate Issue Satisfaction

2010 Findings

Businesses seemed to be most satisfied with education business climate issues:
quality of colleges and technical schools and quality of roads (21%
extremely/very satisfied) quality of K12 education and quality of colleges and
universities (20% each extremely/very satisfied) highest; next workforce with
quality of workforce at 19% extremely/very safisfied and availability of
workforce at 18% extremely/very satisfied

When grouped together by similar characteristics, as in the 2005 survey (see
page 71), no surprise that education was first with an overall mean satisfaction
gfé&] followed by workforce at 2.9, transportation at 2.7 and cost of living at

2010 vs. Past Findings

Marketing

Education, the business climate issue businesses are most satisfied with in
2010, only increased 0.1 from 2008, where it was also the issue with which most
businesses were satisfied

Workforce remained the same with a mean satisfaction of 3.9 in 2010 from
2008; the second highest business climate issue most are satisfied with for both
years. Transportation followed at 2.7, falling 0.2 from 2.9 in 2008.
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Importance — Satisfaction Gap and
Focus

2010 Findings

* The biggest gap between satisfaction and importance appears to be for the
individual business climate issue of cost of healthcare at -1.8 followed by cost
of living at -1.3, energy costs at -1.2 and real property tax at -1.1

* The biggest gap between satisfaction and importance for the business
climate issue overall grouping is for affordability/cost of living at -1.0; the next
largest gaps are found for direct costs at -0.8, faxes at -0.7 and workforce af -

e Plotting the importance and mean scores for each business climate issue
grouping (see page 76) based on quadrants identified in past business
climate surveys (2005, 2008) demonstrates a need to address
affordability/cost of living, direct costs and workforce business climate issues
as a primary focus

2010 vs. Past Findings

e The gaps between importance and safisfaction overall seemed to narrow in
2010 vs. 2008, with all business climate issue groupings scoring at a gap of -1.0
or below. In 2008, three issue groupings were over -1.0: affordability/cost of
living, direct costs and taxes; these three issue groupings continue o rank
highest in gaps for 2010 but at narrower gaps

 The most gains appeared to be made in narrowing the gap between
impoTr’ronTg:e Gnﬂ.s%ﬁsfocﬂon for the bgsige_ss climate ngroupingg ozf Toges and
construction, which were recommended improvement aregs i
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Satisfaction with Local Government

2010 Findings

* In an effort to separate local government’s influence on business climate
issues vs. the economy as a whole, a new gquestion was added to determine
satisfaction with local government serving the needs of the business
community in Sarasota County

e 27% of businesses were not very/not at all satisfied and 75% were somewhat to
not at all satisfied with local government serving their needs; only 15% were
very/extremely satisfied

* Higher dissatisfaction seemed to occur within the construction (30% not
very/not at all satisfied), manufacturing (32% not very/not at all
safisfied), financial (60% not very/not at all satisfied) and retail (32% not
very/not at all satisfled) industries

e Higher dissatisfaction also seemed to occur for Venice at 34% not very/not at
all satisfied
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Awareness and Use of EDC

2010 Findings

Marketing

For the first fime the bi-annual business climate survey asked a question about
?w%r)eness of the Economic Development Corporation of Sarasota County
ED

The majority of businesses(57%) had not heard of the EDC prior to their
interview, awareness levels were particularly low for the construction (63% no)
and retail (62%) industries

Higher levels of awareness of the EDC seemed to be in North Port (61%) and
Sarasota (59%)

Of those businesses that were aware of the EDC prior to the interview, 40%
were not aware of the EDC's role in helping businesses succeed

Of those that know the EDC's role, only 18% had used the EDC's free business
services

29% of businesses expressed a desire to be contacted by the EDC to learn
more
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Overall Summary Findings

e Qverall, dissatisfaction with the current overall business climate is at an all-time
high in Sarasota County, growing to 84% in 2010 from 76% in 2008

* Locally, dissatisfaction with local government is also high at 75% of businesses
somewhat to not at all satisfied that local government serves their needs

* Businesses are clearly challenged by the national economic environment of
Todclzy; many are struggling to find new business and express a lack of getting
wor

* Locally, these challenges are also there, but seem to be magnified with the
additional issues of real estate/housing and higher cost of living/lower
affordability

o  86% of businesses say economic conditions have had a somewhat to very
negative effect

 The county seems to have made good strides in education as business
climate issue grouping but has a ways to go in improving affordability/cost of
living, direct costs and workforce

*  While gaps appear to be narrowing for business climate issue groupings
slightly, this should not necessarily be taken as an indication of good
performance since importance means overall were lower than in 2008;
satisfaction means were about the same
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e The

Possible Next Steps

local economic climate is more challenging than it has ever been with

dissatisfaction at an all-time high of 84%; dissatisfaction with local government
serving business also appears to be high at nearly three-fourths somewhat to
not at all satisfied

 Clearly, local government needs to act to improve what it can within the local
business climate to help businesses in Sarasota County grow and succeed:

Marketing Research Association

Focus on improving issues that pertain to affordability/cost of living, direct
cng’r? c:r]r.d workforce business climate issues in order fo increase
safisfaction

Remove regulations hindering business success like taxes, permit
process, sign process, building regulations and impact fees—as well as
demonstrating support for expansion

Increase awareness of the EDC and other local government services that
can help businesses

TorggT industry groups that have higher dissatisfaction levels and unique
needs

Create a dialogue between industry groups and local government
service leaders
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Detailled FIndings
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Challenges Facing Business
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Top Challenge

Economy I 2 1 %
Finding new business GGG 21 7%
Lack of business/getting work NN 137
People spending less G 37,
Surviving financially I 5%
Lack of funding/borrowing I 5%
Raised fees/taxes M 3%
Collections I 3%
Competition I 3%
Good marketing I 2%
Employment/labor force 1B 2%
Low bidding jobs Il 1%
Recession W 1%
Weather I 1%
Seasonal M 1%
Other I 5%
Don't know I &%

0% 5% 10% 15% 20% 25%

What is the top challenge facing your business right now? Total

Respondents = 307 - KEMPT O N
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Top Local Challenge

Economy
Finding new business GGG 1 7 7%
Lack of business/getting work I 7%
People spending less I 5%
Lack of funding/borrowing IR 5%
Increased expenses I 4%
Raised fees/taxes I 4%
Surviving financially N 3%
Housing slump [—1 3%
Competition I 2%
Regulations/permits R 2%
Good marketing B 1%
Recession I 1%
Collections 1 1%
Weather I 1%
Moving backto area B 1%
Other I 47
Don’t know | 1 21%

19%

0% 5% 10% 15% 20% 25%

What is the top challenge facing your business thinking specifically
about Sarasota County? Total Respondents = 307
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Local Regulations Hindering Business
Development

mYes
= No
Don't Know

Are local regulations and policies hindering your business development
right now? (Total Respondents = 307)
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Local Regulations Hindering Business

Development — By

I N
EE== - -

Yes

I

ndustry

= Overall

m Construction

" Healthcare
Manufacturing
Professional

Are local regulations and policies hindering your business development
right now?e (Total, Const, Health, Manuf, Prof Respondents = 307, 120)
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Local Regulations Hindering Business

Devel?pn‘wen’r‘ — BY Industry

Yes 19% 20%

‘ " Financial

Retail
‘ ‘ ‘ ‘ Other

;0 T

Are local regulations and policies hindering your business development
right now?¢ (Total, Fin, Hosp, Ret, Other Respondents = 307, 187)
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Local Regulations Hindering Business
Development — By City

I R
- [ -

] | | o

= Overall

= Venice
North Port
Sarasota

Are local regulations and policies hindering your business development
right nowe (Total, Venice, North Port, Sarasota Respondents = 307, 277)
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Policies Hindering Business Development

Building regulations _ 11%
Govt. does not support expansion _ 11%

Impact fees _ 10%

0% 5% 10% 15% 20% 25% 30%

R A

Which regulations or policies? Base = There are local policies hindering

development = 62) 45 KEMPT O N
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Effect of Economic
Conditions
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Effect of Economic Conditions

Very Positive 3%

Somewhat Positive 6%

Not Affected - 5%

- 86%
Don't Know F 1%
0% 10% 20% 30% 40% 50% 60%
What type of effect have the recent economic conditions had on your
businesse (Total Respondents = 307) KEMPT O N
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Effect of Economic Conditions

Very/Somewhat Positive 8%
Not Affected 5%
Somewhat/Very Negative 86%
Don’'t Know 1%
0% 20% 40% 60% 80% 100%
What type of effect have the recent economic conditions had on your
4 businesse (Total Respondents = 307)48 KEMPT O N
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Effect of Economic Conditions

Very/Somewhat Positive 8% /% 6% 5% 9%

Not Affected

A% 0% 99, 39, B Overall
. . | | Construction

Healthcare
Manufacturing

Somewhat/Very Negative BRIy M 8/% 94% 86% 83% e

Don't Know

1707 6%

What type of effect have the recent economic conditions had on your

businesse (Total, Const, Health, Manuf, Prof Respondents = 307, 1
( u p RKEMPTON
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Effect of Economic Conditions

Very/Somewhat Positive % 9% 8% 10%

Not Affected 9% 5% 5% B Overall
Financial
Hospitality
Retail
Somewhat/Very Negative EESToYA 100% 82% 86% 85% Other

Don't Know

What type of effect have the recent economic conditions had on your
businesse (Total, Fin, Hosp, Ret, Other Respondents = 307, 187
( P 1 Resp ) KEMPTON
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Effect of Economic Conditions

9% 18% 6%

Very/Somewhat Positive

Not Affected 6% 3% 6% B Overdll
| | | ®Venice
North Port
Somewhat/Very Negative 85% 76% 87% Sarasota
Don’t Know ﬂ% 3% 1%

What type of effect have the recent economic conditions had on your

businesse (Total, Venice, North Port, Sarasota Respondents = 307,
( s p REMPTON
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Steps Taken In Response To Economic

Condifions
Reduced staff NG 29 7%
Lowered prices NG 227
Increased advertising INEGEGEGGNGGGN | 6%
Reduce costs/expenses N 10%
Decreased adv/mktg I 10%
Reduced products/svc I 87
Added new prods/svcs I 5%
Closed locations/branches I 4%
Reduced hours 1 2%
More negotiable 1 2%
Raised prices 1 2%
Added staff B 1%
Opened new locations B 1%
Cut salary/benefits B 1%
Expand clientbase B 1%
Have not made changes I 00%
Other NG 3%

0% 5% 10% 15% 20% 25% 30% 35%

In response to the recent economic conditions, what steps have you
taken in your business¢ (Total Respondents = 307
Y ( pong ) KEMPTON
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Effect of Economic Conditions

i 3%
Very Positive .
3%
Somewhat Positive 5?7
(o]

16%
Not Affected .
-

2008

b T 2010
Very Negative 36% 519
Don't Know I }?
0% 10% 20% 30% 40% 50% 60%

What type of effect have the recent economic conditions had on your
businesse (Total 2010 Respondents = 307; 2008 N=150
( P 3 | KEMPTON
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Steps Taken In Response To Economic
Conditions

14%
Reduced st e 297

Lowered Prices | o 777
Increased advertising I

8%
Decreased adv/mktg i] 0%

2008
Added new prods/svcs -4?% ®2010
: 3%
Closed locations/branches - 4%

35%
Have not made changes I 00% | |

11%
Other e 13

0% 5% 10% 15% 20% 25% 30% 35% 40%

In response to the recent economic conditions, what steps have you
taken in your business? (Total 2010 Respondents = 307; 2008 N=1
Y < Resp REMPTON
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Considered Moving Business Out of
Sarasota County

m No
Yes

In response to recent economic conditions have you given serious
consideration to moving your business out of Sarasota County? (Total

Respondents = 307)
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Considered Moving Business Out of

100 County

90%
80%
/0%
60%
50%
40%
30%
20%
10%

o . -:

2008 2010

In response to recent economic conditions have you given serious
consideration to moving your business out of Sarasota Countye (TRT% MPT O N

24 Respondents = 307) 56
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Where Considered Moving Business
(Outside FL)

Another state (unspecified) 10%
North Carolina/Carolinas
Tennessee
Georgia I 37
Colorado I 37
llinois NG 37

West IR 2%

South I 2%

Northeast I 2%

Missouri I 27

Kentucky I 2%

Texas I 27

Arizona I 2%

Oregon I 27

New York I 2%

California INNIEIGINGEG 2%

Las Vegas I 27

Pittsburgh IR 2%

0% 2% 4% 6% 8% 10% 12%

8%
8%

Where have you considered moving your business¢ Have given serious

consideration to moving = 59) - K E I\/\ P T O N
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Where Considered Moving Business
(Within FL)
Another County (unspecified) _ 5%

Charlotte County _ 3%
Manatee County _ 2%
Hillsborough County _ 2%
Polk County _ 2%
Bradenton _ 2%
St. Petersburg _ 2%
Orlando _ 2%

0% 1% 2% 3% 4% 5% 6%

Where have you considered moving your business¢ Have given serious

consideration to moving = 59) 55 K E I\/\ P T O N
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Where Considered Moving Business
(Other)

Outside US 14%

Not Sure/Don't Know 14%

Other Mentions 5%

0% 2% 4% 6% 8% 10% 12% 14% 16%

Where have you considered moving your business¢ Have given serious

consideration to moving = 59) - K E I\/\ P T O N

Marketing Research Association RESEARCH AND PLANNING




Satisfaction with Business
Climate

e KEI\/\PTON
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What is Business Climate@¢

~ How state, regional and local
policies, relationships and communities are
supporting business development

" 3 KEMPTON
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Satisfaction with Business Climate -

Not At All Satisfied 22%
Not Very Satisfied 22%

Somewhat Satisfied

Extremely Satisfied I]%

Marketing Research Association

Overall

| 447,

40%

Very Satisfied

7%

Don’'t Know

0% 5% 10% 15% 20% 25% 30% 35% 40% 45%

How would you rate your satisfaction with the current overall business
climate in Sarasota County?(Total Respondents = 307
ve(Total Resp | KEMPTON

RESEARCH AND PLANNING



Satisfaction with Business Climate -
Overall

Not Very/Not at all 44%
Somewhat 40%
Extremely/Very 9%
Don’'t Know 7%
0% 10% 20% 30% 40% 50%
How would you rate your satisfaction with the current overall business
% climate in Sarasota Countye¢(Total Ré%sponden’rs: 307) KEMPT O N
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Satistfaction with Business Climate — By
Industry

Not Very/Not at all 57% 24% 36% 43%

Somewhat 33% 53% 55% 49% BOverall )
. Construction
Healthcare
Manufacturing

Extremely/Very 9% 7% 12% % 3% Professional

Don't Know 7% 4% 12% 0% 6%

How would you rate your satisfaction with the current overall business

climate in Sarasota County? (Total, Const, Health, Manuf, Prof K E M P T N
Respondents = 307, 120) 64 O
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Satistfaction with Business Climate — By
Industry

Not Very/Not at all 80% 36% 46% 44%
Somewhat 40% 20% 27% 24% 43% - C.)VGI’CI|.|
Financial
Hospitality
Retail
Ext ly/V 18% 19% 8%
xtremely/Very % % % Other
Don't Know 18% 11% 5%

How would you rate your satisfaction with the current overall business
climate in Sarasota Countye (Total, Ei5n, Hosp, Ret, Other ResponqénE MPT O N
307, 187)
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Satistfaction with Business Climate — By
City

Not Very/Not at all 51% 27% 42%
Somewhat 36% 42% 42% B Overall
Venice
North Port
Extremely/Very 2% 18% 9% Sarasota
Don’'t Know 4% 12% 7%

How would you rate your satisfaction with the current overall business
climate in Sarasota County?(Total, Venice, North Port, Sarasota KEMPT O N
Respondents = 307,277) 66
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Somewhat 1o Not At All Satisfied

100%
90%
80%
/0%
60%
50%
40%
30%
20%
10%

0%

2005 2007 2008 2010

How would you rate your satisfaction with the current overall business
climate in Sarasota County?(Total 2010 Respondents = 307; 2008 M= 10
s 5007 NL108; 2008 Nt o KEMPTON
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Compared fo Two Years Ago

Wasn't Here i 4%

Same As 18%
Better Than
Don’'t Know 2%
O:% 10% 20% 30% 40% 50% 60% 70% 80%

How would you rate the current overall business climate in Sarasota
County compared to two years ago¢ (Total Respondents = 307
v comp vears ago? (Tofel Resp )KEMPTON
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Reasons For “Better Than" Rating

more business | ;-

People spending less _ 10%

Real estate/property values _ 10%

Things leveling out _ 10%

Economy - 5%

Lack of business/less work - 5%

Government spending/leadership - 5%

0% 5% 10% 15% 20% 25% 30% 35% 40%

Why (when rating business climate they way they did)?¢ (Better Than Two

Years Ago = 21) > KEM PTO N
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Reasons For “Worse Than” Rating

39%

Economy
Lack of business/less work
Real estate/property values IR 10%
People spending less I 7%
Numbers down I 4%
Unemploymentrate Il 3%
Government spending/leadership 1 3%
Lack of funding/borrowing 1B 3%
Stores closing I 3%
Recession B 2%
Expenses W 2%
Population decrease I 2%
Fees and taxes B 1%
Loss of employees B 1%
Things leveling out B 1%
Media coverage B 1%
Other 1 5%
Don'tknow B 1%

25%

0% 5% 10% 15% 20% 25% 30% 35% 40% 45%

Why (when rating business climate they way they did)¢ (Worse Than

Two Years Ago = 213) - KEMPT O N
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Worse Than Two Years Ago

90%
80% 72%
70%

T
50%
40%
30%
20% 15%

10% -
0% -

69%

41%

2005 2007 2008 2010

How would you rate the current overall business climate in Sarasota
County compared to two years ago? (Total 2010 Respondents = 307
24 2008 N=150; 2007 N=105; 2005 N=150) RO EMPT O N
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Business Climate Issue
Importance and
Saftisfaction

e KEI\/\PTON
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Climate Issue Importance

| | | |

Construction permitting process

Cost of living 23% @ m Exiremely/Very

B Somewhat
m Not Very/Not At All

Cost of healthcare insurance ] 2% *

Impact fees on hew construction ‘
] ]

Thinking specifically of your business, as | read each please tell mg-hew,
R4 important eachis to you? (Total Regpondents = 307) R E MPTON

Marketing Research Assoclation RESEARCH AND PLANNING

Affordability of housing




Climate Issue Importance

Quality of workforce

Avail of workforce

Cost of labor

Energy costs

Cost of worker's comp ins

41%

| | | |
[

Corporate income tax rate ‘
T ]

Thinking specifically of your business, as | read each please tell mg hpw,
R4 important eachis fo you¢ (Total Reggondents = 307) R E MPTON

Marketing Research Association

B Extremely/Very

® Somewhat

m Not Very/Not At All
Don’t Know

RESEARCH AND PLANNING



Climate Issue Importance

| | | |

Tangible business property taxes 24%
Cost of comm property ins

B Extremely/Very

B Somewhat
m Not Very/Not At All

Quality of K-12 educ system 1 1

Quality of comm coll & tech ‘
| T |

Thinking specifically of your business, as | read each please tell mg hpw,
2?4 important eachis fo you? (Total Regdondents = 307) R E MPTON

Marketing Research Association RESEARCH AND PLANNING




Climate Issue Importance

| | | |

Quality of coll & univ

Avail of flights from SRQ

Quality of roads

Cost of rent/buy comm space

Avail of public transport

24%

29%

B Extremely/Very

® Somewhat

m Not Very/Not At All
Don’t Know

Thinking specifically of your business, as | read each please tell mg-hew,
R4 important eachis to you? (Total Regpondents = 307) R E MPTON

Marketing Research Association

RESEARCH AND PLANNING



Climate Issue Satisfaction
| | | |

Construction permitting process i

B Somewhat
m Not Very/Not At All

Affordability of housing Don’t Know

Avail business financing b

Cost of living

Cost of healthcare insurance

Impact fees on new construction F 6% | 25%

In terms of your business, how satisfied are you with the followings, (tetal
%4 Respondents = 307) 77 k TE M PTON
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Climate Issue Satisfaction

Quality of workforce

Avail of workforce

Cost of labor m Extremely/Very

® Somewhat
m Not Very/Not At All
Don’'t Know

Energy costs

Cost of worker's comp ins

Corporate income tax rate F
| | | |

In terms of your business, how satisfied are you with the followings, (tetal
%4 Respondents = 307) 78 T< TE M PTON
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Climate Issue Satisfaction

| | | |

Tangible business property taxes : 32%
Cost of comm property ins z 20% m Extremely/Very

. ) ® Somewhat
m Not Very/Not At All

Quality of K-12 educ system 22%

Avail of comm prop ins

Quality of comm coll & tech m
[ | | |

In terms of your business, how satisfied are you with the followings, (tetal
%4 Respondents = 307) 79 ?( TE M PTON
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Climate Issue Satisfaction

Quality of coll & univ

Avail of flights from SRQ

B Extremely/Very

® Somewhat

m Not Very/Not At All
Don’t Know

Quality of roads

Cost of rent/buy comm space

| | |

In terms of your business, how satisfied are you with the followings, (tetal
%4 Respondents = 307) 80 k TE M PTON

Marketing Research Assoclation RESEARCH AND PLANNING

Avail of public transport




Highest Importance v. Satisfaction

Cost of health ins

70% 8%

Cost of living 65% | 6%

Energy costs 60% 6%
' ' m Ext + Very Impft
| , Ext + Very Satis
Qual of K 12 educ 59% 20%
Qual of roads 59% 21%
Affordability of housing 58% 15%

In terms of your business, how important are each/how satisfied
24 with the following? (Total Respondegits = 307) CKGEOM PTON
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Highest Satisfaction v. Importance

|
Qual of coll & tech m

Qual of roads
Qual of K12 educ _
Qual of coll & univ _
Qual of workforce _

wororvrdore. [T A
| | |

|
In terms of your business, how satisfied are you with the followinggro
R4 importantis each? (Total Respondeits = 307) Ii& E MPT O N

Marketing Research Association RESEARCH AND PLANNING

B Ext + Very Satis

u Ext + Very Impt




Satisfaction — Importance = Gap

N 0.3 Avail of pub transport
0.0 Cost of rent/buy comm space

-0.7 I

-0,4 I

-0.1 W

-0.2 .

-0.6 I

-1.0

-1.0

-0.5

-1.1 0 ]
-0.5 I

-0.6

-1.21 ]
-0.3

-0.3

-0.6 I

-0/4 I

-1.81 ]

-1.31 ]
-0.1 ==
-0.4 I

-2.0 = o -1.0 -0.5 0.0

Qual of roads

Avail of flights from SRQ
Quality of coll and univ
Quality of comm coll & tech
Quality of K12 educ
Avail of comm prop ins
Cost of comm prop ins
Tangible prop tax

Real prop tax

Corp income tax

Cost of workers comp
Energy costs

Cost of labor

Avail of workforce

Qual of workforce
Impact fees

Cost of healthcare ins
Affordability of housing
Cost of living
Construction permitting
Avail financing

In terms of your business, how important are each/how satisfied are you

with the followinge (Mean Gap ToTchsResponden’rs = 307)

Marketing Research Association
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Climate Issue Groupings

Education

Transportation

Taxes

Direct costs

Workforce
Financing/Insurance
Availability

Construction

Affordability/Cost of living

» Quality of programs at community colleges and technical
schools

* Quality of education at colleges/universities

* Quality of K-12 educational system

» Availability of flights from SRQ
* Quality of roads
» Availability of public transportation

» Corporate income tax rate
* Real property taxes for your business
» Tangible business property taxes

» Cost of labor

* Energy costs

» Cost of worker's compensation insurance

» Cost of healthcare insurance

» Cost of renting or buying commercial space
» Cost of commercial property insurance

* Quality of workforce
» Availability of workforce

 Availability of financing
» Availability of commercial property insurance

» Construction permitting process
* Impact fees on new construction

» Cost of living
 Affordability of housing



Climate Issue Importance

Affordabilty/cost of iving RN : ¢
workiorce RN : -

Education 3.4

Direct costs |G 3
transportation | .0

Taxes

Finance/insurance avail - |GGG 2.9
Construction | R 2 5

0.0 0.5 1.0 1.5 2.0 2.5 3.0 3.5 4.0

In terms of your business, how important is each of the followinge fTeda
R4 Respondents = 307) - |< %‘ M PTON
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Climate Issue Satisfaction

Education

Workforce

Transportation
Affordability/cost of living
Finance/insurance avail
Direct costs

Construction

Taxes

0.0

0.5

1.0

1.5

2.0

2.5 3.0 3.5

In ferms of your business, how safisfied are you with the followin tQl
y Y KYKEMPTON

24 Respondents = 307)

Marketing Research Association
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Climate Issue Importance and
Satisfaction

| |
Affordability/cost of living h

I

Education 3

w
~

Workforce

Direct costs 3

|

B |mportance Mean

m Satisfaction Mean

o
o

Transportation

I

Taxes 3

|

Finance/insurance avail .9

consiucron IR
| |

In terms of your business, how satisfied are you with the followinggro
R4 importantis each? Mean (Total Resgfondents = 307) Iie E MPTON
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Mean Gap (Satisfaction — Importance)

Affordability/cost of living
Direct costs

Taxes

Workforce
Finance/insurance avail
Transportation

Education

Construction

=1 =1 = =2 I
w w N O ~N
| | | | | | |

-1.0 -09 -08 07 -06 -05 04 -03 -02 -0.1 00

In terms of your business, how satisfied are you with the followinggo
4 importantis eache Mean Gap (Tot@8Respondents = 307) /ﬁ E M P T O N
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Business Climate Issue Focus

4
ADDRESS PROMOTE
<> Affordability
i 33 Education
o &> Direct costs <\ Workforce
S
c
-g <> Financing/insurance
8
E
2.5 &> Construction
DEFER MAINTAIN
2 2.5 . . 3.5 4
e - Satisfgetion + KEMPTON
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Affordability/cost of living

Finance/insurance avail

Climate Issue Importance

E
|

Workforce

o2
~

Education

e
I N

Direct costs | IS5
il m 2010
Transportation [ O 301 L0008
Taxes | O SEe

9

|

Construction

0.0 0.2 0.4 0.6 0.8

In terms of your business, how important is each of the followin
Respondents = 307) 90

i
|

1.0

FEMPTON
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Climate Issue Satisfaction

| |
caucation | 0 S M

workiorce I I W25

Transportation | NN 29
Affordability/cost of living || G250
: m2010

Finance/insurance avail _ m 2008
Direct costs | 240

Constuction | I G
fores IR

| | |

0.0 0.2 0.4 0.6 0.8 1.0

In terms of your business, how satisfied are you with the followings, (tetal
%4 Respondents = 307) 91 k TE M PTON
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Mean Gap (Satisfaction — Importance)

Affordability/cost of living

|
{

Direct cosfts

D A o
I R Vorkforce

m2010
Finance/insurance avalil = 2008

O O
O
N
I I I

Transportation
Education
|“m Constfruction
-1I.O -OI.8 -OI.6 —OI.4 —OI.2 OiO

In terms of your business, how satisfied are you with the followinggro
R4 importantis each? Mean Gap (Tot@Respondents = 307) lie E MPTON
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Address (high
importance and
low satisfaction)

Promote* (high
importance and
high
satisfaction)*pefer
2008

Defer* (low
importance and
low

satisfaction)*impr
ove 2008

Maintain* (low
importance and
high
satisfaction)*main

tain and Promote 2008

Marketing Research Association

2005

» Housing

» Workforce

» Cost of living
» Taxes

« Education
* Crime

* Permitting

» Costs

» Public transit
» Regulations

» Transportation
» Avail financing

« Communications

systems

2008

» Cost of healthcare
insurance
» Cost of living

 Transportation

» Taxes

» Financing/
insurance

« Constfruction

* Education
 Workforce

2010

» Affordability

» Direct costs

» Workforce

* (Taxes and
Transportation)

« Education

» Construction
» Financing/
insurance

* (Taxes and
Transportation)

KEMPTON

RESEARCH AND PLANNING




Overall Satisfaction with
Local Government

e KEI\/\PTON
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Overall Satisfaction with Local
Government Serving Business

—

Extremely Satisfied . 2%

Very Satisfied - 13%

Not Very Satisfied _ 16%

- 15%

- 27%
Not At All Satisfied - 11% i
Don’'t Know I 1%
0% 10% 20% 30% 40% 50% 60%
How would you rate your overall satisfaction with local government
serving the needs of the business community in Sarasota County? (Total
7 Respondents = 307) 95 KEMPT O N
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Overall Satisfaction with Local
Government Serving Business

Extremely/Very Y/ 9% 18% 23% 14%

B Overall
Construction
Healthcare
Manufacturing
Professional

Somewhat [FESTA 54% 47% 45% 60%

Not Very/Not At Al [IEEPYA7A 30% 18% 32% 17%

Don't Know 10% 7% 18% 0% 9%

How would you rate your overall satisfaction with local government
serving the needs of the business community in Sarasota Countye
7 (Total, Const, Health, Manuf, Prof Res}%onden’rs= 307, 120) KEMPT O N

Marketing Research Association
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Overall Satisfaction with Local

Government Serving Business

Extremely/Very Y/ 90, 14% 16% 17%

somewnct [P 40% | 55% | 387 45 moverd
Financial
Hospitality
Retail
Not Very/Not At Al 60% 14% 32% 27% Other
Don't Know 10% & 18% 14% 11%

How would you rate your overall satisfaction with local government
serving the needs of the business community in Sarasota Countye

7 (Total, Fin, Hosp, Ret, Other Respondgp’rs =307, 187) K E M P T O N

Marketing Research Association
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Overall Satisfaction with Local
Government Serving Business

Extremely/Very 15% 13% 15% 16%

Somewhat 48% 47% 48% 48% B Overall
| | | . mVenice
North Port
Not Very/Not At All 34% 18% 25% Sarasota
Don't Know 10% 6% 18% 12%

How would you rate your overall satisfaction with local government
serving the needs of the business community in Sarasota Countye
(Total, Venice, North Port, Sarasota R&gsponden’rs:307,277) KEMPT O N

Marketing Research Association RESEARCH AND PLANNING




Awareness and Use of EDC
Services

e KEI\/\PTON
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Marketing Research Association

Heard of EDC Prior to Interview

43%
= No

Yes

Prior to this interview, had you heard of the Economic Development
Corporation of Sarasota County?2 (Total Respondents = 307)

. KEMPTON
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Heard of EDC Prior to Interview
_ \

Yes 77% 57%

= Overall

m Construction

n " Healthcare
Manufacturing

Professional
No 3% 43%

Prior to this interview, had you heard of the Economic Development
Corporation of Sarasota County?¢ (Total, Const, Health, Manuf, Prof
Respondents = 307, 120)

o . KEMPTON
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Marketing Research Association

Heard of EDC Prior to Interview

Yes 38% 36%
= Overall
= Financial
n " Hospitality
Retail
Other
62% 64%

Prior to this interview, had you heard of the Economic Development
Corporation of Sarasota County?¢ (Total, Fin, Hosp, Ret, Other
Respondents = 307, 187)

o KEMPTON

RESEARCH AND PLANNING




Heard of EDC Prior to Interview
_ \

Yes 61% 59%

®m Overall
® Venice
North Port

Sarasota

Prior to this interview, had you heard of the Economic Development
Corporation of Sarasota County?¢ (Total, Venice, North Port, Sarasota
Respondents = 307,277)

o - KEMPTON

Marketing Research Association RESEARCH AND PLANNING




Know EDC Role In Helping Business

Succeed
5%
Not Sure/Don't
Know
40% No
55% Yes

Do you know the EDC's role in helping businesses to succeed in Sarasota
County? (Aware of EDC prior to interview = 132)

e " KEMPTON
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Used EDC Services

m No
Yes

Have you ever used the free business services provided by the EDC for
example expansion assistance, financing and incentive
information, workforce fraining grants, export or technical assistance?

(Know EDC role = 73)

o o KEMPTON
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EDC Contact

m No
Yes

Would you like to be contacted by the EDC to discuss their services or
any other issuese (Total Respondents = 307)

o " KEMPTON
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